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The UK's female millionaires could
outnumber their male counterparts
in as little as a decade from now.

Sheridan Winn reports on the rise
and rise of women entrepreneurs

U's starting to look as if the future of the world
economy lies in female hands. Increasingly,
women occupy key roles in business and
government. And such is the power of
women to generate wealth and to drive spending
patterns, that The Economist has coined a new
term: "womenomics. The increased employment
of women in developed countries over the last
decade, it says, has contributed more to global
growth than China.
According to Marian Salzman, executive vice
president and chief marketing officer of ad »
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of female buyers, over the heavy bits of brown
Georgian furniture. “I think that often women
have better taste,” says Dupplin. “It's something
they are more interested in than men.”

Over at Boodles on New Bond Street,
Nicholas Wainright, managing and creative
director, says it was unheard of 25 years
ago for women to buy their own jewellery.
Then it was bought as an heirloom, for
special occasions such as a 21st birthday or
silver wedding. Now, by and large, Boodle's
customers buy jewellery simply because
they like it. The most popular item, says
Wainright, is a dress ring for the fourth
finger of the right hand, set with high quality
coloured gemstones.

“Today, we have more independent lady
customers, some married, some single, who
buy their own jewellery,” he says. So popular
is the buying of jewellery that Boodles now
throws dinner parties and regular evenings
for women customers, sometimes in
conjunction with a top spa that will give the
guests facials.

“"Our female buyers today have earned their
money: they want to spend it and they like
o spend it,” says Wainright. "From our point
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The Lamborghini Gallardo,
costing around £125,000,
is a favourite with women
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of view, it's much easier to sell jewellery to
one person, rather than two. They have only
themselves to please.”

The change in female buying habits, thinks
Wainright, has been particularly noticeable in
the last four to five years. “
for women to go out and spend their own
money,” he says. “Until recently, although
they were well-paid, these customers might
have felt they had to wait for a husband or
l‘m}friend to buy jewellery for them. Now
they say, ‘Bully for that — I've worked hard"."

Women are asserting their independence,
whether in the corporate environment or as
entrepreneurs, as never before — and they're
having fun. The message is absolutely clear:
‘Go for it, girls!’

However, Caroline Rowland, managing
director of production company New Moon,
urges a sense of perspective. “To be successful
as a woman is about embracing life,” she says.
"As you grow older and establish yourself,
you begin to think about what you put back
into life. We are responsible for what's left
behind and we are incredibly lucky to have
made material gains in our lives. The moment
you forget that, you're lost.”
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It's more acceptable

JAYNIE MACDONALD
risk assessor

fearless horse rider with an appetite

for business risk, 49-year-old

Macdonald believes her generation
of women has blazed a trail through the
glass ceiling. In 2001, identifying a major
business opportunity, she and her husband
founded GroundSure, one of the UK's
leading providers of environmental risk
screening reports. Six years later, they
sold it to Emap for £44m. "When | sold the
business the one treat | allowed myself
was to trade in my 14-year-old car and buy
a Porsche,” says Macdonald. "My advice
to other women on the entrepreneurial
path is to be absolutely focused and
do it regardless.”

MARTHA LANE FOX
serial entrepreneur

ane Fox, 35, shot to fame with

Lastminute.com, the online travel

and gift company she co-founded in
1998. In November 2003, she stepped
down as group managing director with the
intention to relax and travel, only to suffer
a near-fatal road accident in Morocco. In
2005, she founded Lucky Voice, a karacke
company, and is now also on the boards of
M&S and C4. She spends half to one day a
week working as a trustee of the charity,
Reprieve, which represents prisoners
facing the death penalty, Another day a
week is given to her own charity, Antigone.
‘I am constantly aware that my wealth has
enabled me to spend this time —and | am
very lucky,” she says. “| hope | never take
that for granted.”
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